
advertising information

MECHANICAL REQUIREMENTS

Page Sizes	 Live	T rim	 Bleed 

Page	 8 1/4" x 10 3/8"	 8 3/4" x 10 7/8"	 9" x 11 1/8"

Spread	 16 3/4" x 10 3/8"	 17 1/2" x 10 7/8"	 18" x 11 1/8"

1/2 horizontal spread	 16 7/8" x 5"	 —	 18" x 5 7/16"

2/3 vertical	 5 1/4" x 10 1/4"	 —	 5 11/16" x 11 1/8"

1/2 horizontal	 8" x 5"	 —	 9" x 5 7/16"

1/3 square	 5 1/4" x 5"	 —	 5 11/16" x 5 7/16"

1/3 vertical	 2 3/4" x 10 1/4"	 —	 3 1/2" x 11 1/8"

Mansueto Ventures Advertising Terms and Conditions
The following are certain terms and conditions governing advertising published in Fast Company magazine 	
(the “Magazine”). Submission of insertion order for placement of advertising in the Magazine constitutes 	
acceptance of the following terms and conditions. No terms or conditions in any insertion orders, instructions 	
or documents other than this Rate Card will be binding on Mansuteo Ventures Publishing (“Publisher”) 	
unless Publisher agrees to such terms and conditions in writing. 

1.  AGENCY COMMISSION AND PAYMENT

Submission of insertion order by advertising agency on behalf of advertiser constitutes agency’s agreement to 	
pay all invoices for placement of advertising in the Magazine pursuant to such insertion order. Notwithstanding 
the foregoing, submission of insertion order constitutes agreement that advertiser guarantees prompt and 	
full payment for such advertising in the event of material default by agency. Agency and advertiser are jointly 	
and severally liable for the payment of all invoices arising from placement of advertising in the Magazine. 

Agency commission (or equivalent): fifteen percent (15%) of gross advertising space charges, payable only to 
recognized agents.

Invoices are rendered on or about the on-sale date of the Magazine. Payments are due within thirty (30) days 	
after the billing date.

No agency commission is payable, and Publisher will not grant any discounts, on production charges. 	
Any discounts received by advertiser on advertising space charges may not be applied to production charges.

2. CANCELLATION AND CHANGES

Publisher expressly reserves the right to reject or cancel for any reason at any time any insertion order 	
or advertisement without liability, even if previously acknowledged or accepted.

Advertisers may not cancel orders for, or make changes in, advertising after the closing dates of the Magazine. 

The rates and conditions of advertising in the Magazine are subject to change without notice.

3. CIRCULATION GUARANTEE

The Magazine is a member of the Audit Bureau of Circulation (ABC). The following paid rate base guarantee 	
is based on the ABC’s audited reported circulation for the Magazine averaged over the calendar year in which 
advertising is placed. Publisher guarantees circulation to national advertisers by brand of advertised product 	
or service. In the event the audited 12-month average circulation does not meet the guaranteed rate base, 
Publisher shall grant rebates to the advertiser in advertising space credit only, which must be used within six (6) 
months following the issuance of audited ABC statements for the period of shortfall. Rebates will be calculated 
based on the difference between the stated rate base at time of publication, and the ABC audited 12-month 	
average. Publisher does not guarantee circulation to regional advertisers, and regional circulations reported 	
by the ABC are used by Publisher only as a basis for determining the Magazine’s advertising rates. 

4. Publisher’s Liability

Publisher is not liable for any failure or delay in printing, publishing, or circulating any copies of the issue of the 
Magazine in which advertising is placed pursuant to an insertion order that is caused by, or arising from, an act of 
God, accident, fire, strike, terrorism or other occurrence beyond Publisher’s control. 

Publisher is not liable for any failure or delay in publishing in the Magazine any advertisement submitted to it. 
Publisher does not guarantee positioning of advertisements in the Magazine, is not liable for failure to meet 
positioning requirements and is not liable for any error in key numbers.

The liability of Publisher for any act, error or omission for which it may be held legally responsible shall not 
exceed the cost of the advertising space affected by the error. In no event shall Publisher be liable for any indirect, 
consequential, special or incidental damages, including, but not limited to, lost income or profits.

5. MISCELLANEOUS

Advertising agency and advertiser each represents and warrants that each advertisement submitted by it for 	
publication in the Magazine contains no copy, illustrations, photographs, text or other content that may result 	
in any claim against Publisher. Advertising agency and advertiser each shall indemnify and hold harmless 	
Publisher from and against any damages and related expenses (including attorneys’ fees) arising from the content 
of advertisements, including, but not limited to, claims of invasion of privacy, unauthorized use of names or 
pictures of living persons, trademark infringement, copyright infringement, libel and misrepresentation.

Publisher’s acceptance of an advertisement for publication in the Magazine does not constitute an endorsement 	
of the product or service advertised.

No advertiser or agency may use the Magazine’s name or logo without Publisher’s prior written permission for 	
each such use.

The word “advertisement” will be placed above all advertisements that, in Publisher’s opinion, resembles 	
editorial matter.

This agreement shall be governed by and construed in accordance with the laws of the state of New York without 
regard to its conflicts of laws provisions. Any civil action or proceeding arising out of or related to this agreement 
shall be brought in the courts of record of the state of New York in New York County or the U.S. District Court for 
the Southern District of New York. Each advertiser and its agency consents to the jurisdiction of such courts and 
waives any objection to the laying of venue of any such civil action or proceeding in such courts.

“Optimism cannot outweigh execution.”
- ann winblad, co-founding partner,  

hummer winblad
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PRINTING PROCESS

Web Offset

BINDING METHOD 
Perfect Bound

LINE SCREEN 
133

MAX DENSITY 
4 color: 290%	
2 color: 190%

MATERIALS 
Please submit your ads for Fast Company	
via the web at https://www.adshuttle.com. 
Preferred digital formats:	
TIFF/IT p-1 or PDFX-1A	
Please see our materials 	
specifications site 	
http://www.QuadARM.com/fastco.

SAFETY 
Keep all LIVE matter, not intended to 
trim, 1/4" from TRIM edges. 

GUTTER SAFETY FOR SPREADS	
Allow 1/4" of each side of gutter, 	
1/2” total gutter safety.

For ad spread units please supply 	
1/16” duplicated image on both sides 	
of the centerline.

PROOFS 
One SWOP-certified proof AND one 
ruled proof as a positioning guide.

SHIPPING for ad proofs 
Quad Graphics	
Attn: Kurt Handeland	
c/o Fast Company 
N63 W23075 Main Street	
Sussex, WI  53089-2827	
414-566-2818 	
kurt.handeland@qg.com

For extensions, contact:	
Jane Hazel, production manager	
212-389-5308  jhazel@mansueto.com 	
or	
Dave Powell, asst. production manager	
212-389-5416  dpowell@mansueto.com

specifications, terms,
conditions


